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SUCCESSMORE Being PCL
was established in 2012, 
to operate the business of 
selling products in the 
Network Marketing (MLM)

Company  Overview

SCM’s Strong Performance 
caused by the strength of

Member (Businessmen)

as of 30 Jun 2022, SCM has 

totally 180,391 active member.

6 Groups of Products 
sold in Thailand and 

6 Countries in AEC   

(KH, MM, LA, VN, MY, SG)

Expanding to new business
for a sustainable growth

• Original Equipment 
Manufacturer : OEM

• Leasing 
• Other Business

(operated)

(preparation)

(future plan)
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( in Thailand = 133,874  /  in AEC = 46,517 )

( start business in PH within Q4-65 )



8 September 2020, the shares are traded on the Stock Exchange 

of Thailand under the name " SCM "

Registered Capital 
400 Million THB 

Paid up Capital 
300 Million THB 

Number of Shares
600 Million Shares  

Par Value
0.50THB 

Company  Overview
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Company Millstones
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Successmore Being PCL

(“SCM”)

Success Spirit Co., Ltd. 

(“SPT”)

Chadhai Leasing Co., Ltd.

(“CHL”)

SCM Innovative Co., Ltd.

(“SMI”)

SCM Spirit (Myanmar) Co., Ltd. 

(“SPM”)

100% 100% 55%

100%

SCM Group Structure
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Consulting 
Services 

Manufacturing 
Business

(OEM)
Leasing

Network 
Marketing

SCM Group’s Business

Core Business

New Business
Already operated.

Having own manufactory 

also reduces product costs 
and increase profit  (higher margin)

In the process of preparation 

and expected to operate in Q3/22

In the early stage, target customer  

will be the currently SCM’s member 

who need the 2nd hand car hire purchase. 
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SCM expands it’s core business (network 

marketing) from Thailand to foreign 

countries and now already has 
distributors in CLMV + SG + MY

The events and seminars set up for SCM’s 

network marketing business are responsible 

by SPT (company subsidiary).  
This’s one of SCM’s core expertise.

Local Sales

Export to Distributors 

REVENUE

Brand Using Fee





1. Nutrinal

(Dietary supplementary)

2. Body Cheer
(Body & Skin product)

SCM’s Product

3. Neatly Home

(Home products)

4. S Mone’
(Facial skincare & cosmetic)

5. Growing More

(Plant supplementary)

6. Smart Creation
(Modern Innovative)
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Revenue Structure -- by Product

Revenue Structure
(by Product)

6M – 2022 2021 2020

Mln % Mln % Mln %

1. Nutrinal 237.5 42.9% 704.0 59.0% 626.3 65.4%

2. Body Cheer 54.9 9.9% 111.9 9.4% 107.4 11.2%

3. Growing More 218.7 39.6% 279.2 23.4% 112.6 11.8%

4. S Mone 25.6 4.6% 51.8 4.3% 54.3 5.7%

5. Neatly Home 10.9 2.0% 25.1 2.1% 23.4 2.4%

6. Smart Creation 5.4 1.0% 20.6 1.7% 33.4 3.5%

Total 553.0 100.0% 1,192.5 100.0% 957.3 100.0%

Growing More
Sales revenue
(THB Mln)

+148%

+9%

*

High Margin Product which set to be SCM’s flagship product* 19

*
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Revenue Structure
(by Type of Income)

6M – 2022 2021 2020

Mln % Mln % Mln %

1. Domestic Revenue 556.3 95.0% 1,168.0 91.8% 945.4 91.8%

Sales through MLM 534.4 91.3% 1,112.2 85.1% 876.3 85.1%

Services Income 3.4 0.6% 15.8 3.2% 33.2 3.2%

Other Income 18.5 3.2% 39.9 3.5% 35.9 3.5%

2. International Revenue 29.2 5.0% 115.7 8.2% 84.4 8.2%

Export to Distributors 19.2 3.3% 80.3 7.9% 81.0 7.9%

Brand using Fee 10.0 1.7% 35.4 0.3% 3.4 0.3%

Total 585.4 100.0% 1,283.6 100.0% 1,029.8 100.0%

Revenue Structure -- by Type of Income
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Industry Outlook

In Thailand, market value of 

direct selling businesses in 

2020 was 70,000 THB Mln

Data from Thai Direct Selling Association (TDSA) 

SCM’s market share

(1,284 THB Mln / 2% of market 

value) accounted for

the 5th place of industry

Among the 32 Direct Selling 

Companies in Thailand, SCM 

is the only one that listed in SET

1 23
5 4

*

*
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Competitor’s Products

Dietary supplementary

Cosmetic & Skin Care

Personal Care

Household Product

Agricultural Product

High Margin Product which set to be SCM’s flagship product*

*

*
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Strength & Opportunity of SCM in MLM Industry

HIGH MARGIN 

PRODUCTS

SCM has several competitive 

high margin products  which 

came from 

production by own 

factory (SMI)

purchasing from a 

long-term business 

partner

OVERSEA 

DISTRIBUTORS

Expanding the network 

and brand acceptance to 

other 6 countries in AEC 

make SCM more 

competitive and reduce 

the risk of relying on only 

domestic sales.
24

HUMAN DEVELOPMENT 

SYSTEM

SCM has a leadership 

development institute called 

“Successmore Leadership  

Academy : SLA”   

To educate a correct mindset 

and strong leadership to our 

staff and businessmen.
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Strength & Opportunity of SCM in MLM Industry

HIGH RISING

UREA PRICE

The price of urea fertilizer 

increased more than 

100% from 2021 to 2022, 

making SCM’s agriculture 

product become more 

interesting with a lower 

price but a higher quality. 26

TREND OF 

HEALTHCARE

Consumers are more 

interested in health care 

while SCM has several 

high margin health care 

products with a best 

quality.

TREND OF 

AGING SOCIETY

The elderly group has a high 

purchasing power and 

looking for good quality 

health products, while SCM 

has a reliable brand and 

products that cover the need 

of the elderly group. 



Financial Highlight ( 1 / 4 )
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+38.5 THB Mln  

(+16.5% YoY)

+3.8 THB Mln  

(+7.2% YoY)



6M - 2022 FY2021 FY2020

For The Year (THB Mln)

Total Revenue 585.4 1,283.6 1,029.8

Gross Profit Margin (%) 77.1% 75.9% 72.2%

Net Profit 92.8 223.8 66.6

Net Profit Margin (%) 16.8% 17.4% 6.5%

At Year End (THB Mln)

Total Asset 1,007.3 1,048.0 886.4

Shareholders Equity 775.8 790.6 659.9

Debt 231.5 257.4 226.5

Debt to Equity  (D/E) 0.30x 0.37x 0.40x

Return on Equity  (ROE) 33.9% 34.6% 15.2%

Return on Asset  (ROA) 29.7% 29.5% 13.6%

Financial Highlight   ( 2 / 4 )
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Financial Highlight ( 3 / 4 )

29Key financial ratios indicate company’s growth and strong financial status 



Change

Q2-22 6M-22 QoQ YoY
H1-65 / 
H1-64

Revenue from 
Sales & Service (TOP Line)

287.7 556.8 +7% +15% +5%

Gross Profit Margin (%) 76.1% 77.1%

Net Profit  (Bottom Line) 56.5 92.8 +55% +7% +5%

Net Profit Margin (%) 19.8% 16.8%

Financial Highlight   ( 4 / 4 )
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Member Overview

200K          180K          160K          170K          180K

Total Member located In Thailand

Member located outside Thailand

Member located In Thailand

Member located outside Thailand

จ ำนวนสมำชิกเริ่มปรับตัวเพิ่มสูงขึ้นอย่ำงต่อเนื่อง หลังจำกสถำนกำรณ์ Covid-19 เริ่มคลำยตัว    อย่ำงไรก็ตำม ตัวเลขยอดขำยต่อสมำชิก 1 รำย
ภำยในประเทศไทย ปรับตัวลดลงเล็กน้อย  จำกกำรที่อัตรำกำรเติบโตของจ ำนวนสมำชิก อยู่ในระดับที่สูงกว่ำอัตรำกำรเพิ่มขึ้นของยอดขำย 31

Adjusted ยอดซื้อให้เป็นรำยปี  เพื่อเปรียบเทยีบกบัข้อมูลของปีกอ่นหนำ้*
*



Applying Big Data to MLM business  ( 1 / 2 )
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SCM developed Big Data system and used it in sales planning & management since 2021. 
This’s important factor that boost SCM’s sales value in 2021 and increase SCM’s long-term competitiveness. 



Applying Big Data to MLM business ( 2 / 2 )
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SCM developed Big Data system and used it in sales planning & management since 2021. 
This’s important factor that boost SCM’s sales value in 2021 and increase SCM’s long-term competitiveness. 



แผนกลยุทธ์ขับเคลื่อน ในช่วง Q3 – Q4  2565
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ขยำยตวัแทน
จ ำหน่ำยฯ

ในต่ำงประเทศ

2

ยกระดบั
มำตรฐำน
ระบบงำน

3

ขยำยช่องทำง
กำรตลำด 

Online

5

สร้ำงชุมชน
พัฒนำ
ควำมคดิ 

เติมพลังชีวติ

1

ขยำยฐำน
และพัฒนำ
คุณภำพ
สมำชิก



New Investment

OEM

LEASING

Future Investment

เริ่มด ำเนนิกำรไปแลว้

อยู่ในชว่งของกำรเตรียมควำมพร้อม
จะเริม่ด ำเนนิกำร ใน Q3 / 2022

ลูกคำ้เปำ้หมำยในช่วงแรก คือ นักธุรกจิเครอืขำ่ยของ SCM

อยู่ระหว่ำงศกึษำขอ้มลูของธุรกจิทีน่ำ่สนใจ
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Air Shower System Pressure Control Air Pump System

Multi-lens Machinery Air Control System UV System

Manufactory Exterior
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New Investment   ( จัดให้ลีสซิ่ง )
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New Product Launch
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21 Aug 22 Oct 22 Q4 - 22 Q4 - 22

Brightening 
Cream

Sweet Night 
Supplementary

Water Fertilizer 
( N P K )

Energy Boost 
Supplementary

Liquid Softener / Detergent
( Existing product development )



43



44



45

SCM ก ำกับดูแลกิจกำร ตำมแนวทำง
กำรพัฒนำอย่ำงยั่งยืน และได้รับกำร
รับรองจำกหน่วยงำนต่ำงๆ อย่ำง
ต่อเนื่อง และได้รับกำรรับรองว่ำเป็น
องค์กรที่ ต่อต้ำนกำรทุจริตคอร์รัปชั่น

SCM มีนโยบำยสง่เสริมใหพ้นักงำน ผู้บริหำร รวมทั้งลกูคำ้ และพันธมติรทำง
ธุรกิจ มีส่วนร่วมในกำรตอบแทนและรบัผดิชอบตอ่สงัคมและชมุชนสว่นรวม 

ผ่ำนกิจกรรม CSR อย่ำงตอ่เนือ่ง

SCM ด ำเนินธรุกจิด้วยควำมรับผิดชอบตอ่
ชุมชนและสงัคม โดยใหค้วำมส ำคญักบั

สิ่งแวดลอ้ม หลีกเลีย่งกำรด ำเนนิงำนทีอ่ำจสร้ำง
ผลกระทบเชิงลบ ต่อคณุภำพชีวติของชุมชนรอบ
สถำนประกอบกำร  โดยบริษทัไมม่ีขอ้รอ้งเรียน
จำกชุมชนในประเดน็ด้ำนสงัคมหรอืสิง่แวดลอ้ม
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